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The 2024 Leeton Chill & Grill built on the success of previous years, introducing key 
enhancements to create a more engaging, inclusive, and dynamic experience for 
attendees. 
This year saw an expanded culinary program, featuring celebrity chefs Tommy Prosser, 
Rod Pieper, and Nick “The Happy Harvester,” who brought a new level of excitement 
to the event’s cooking demonstrations.
The VIP experience was improved, offering a more substantial food selection and a 
prime location for enjoying the entertainment. Social media engagement surged, 
thanks to influencer collaborations leading to an increase in online reach.
The event received government funding through the NSW Government Department 
of Transport’s Open Streets Program, and generous support from local businesses 
who came on board as major sponsors. 
With these advancements, Chill & Grill 2024 was a resounding success, though key 
takeaways will help shape further refinements for 2025, ensuring continued growth 
and improvement. 
 The next event is already locked in for Saturday 18 October 2025.

Saturday 19th October 2024
2pm – 9pm
Mountford Park, Leeton

ABOUT
CHILL & GRILL
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SATURDAY 19 OCTOBER
2pm – 9pm  

MOUNTFORD PARK

COOKING DEMONSTRATION
& CULINARY COMPETITION
    with CHEFS ROD PIEPER

& TOMMY PROSSER
GOOD FOOD • GREAT MUSIC • KIDS AMUSEMENTS

FREE ENTRY Tickets online at events.humanitix.com/leeton-chill-and-grill-2024

Sponsored by

LIVE ENTERTAINMENT BY

JIAKOMO THIEF
      DOUBLE SHOT+



21 food & beverage providers
7 alcohol providers

4 children’s amusement providers
2 music entertainment acts

2 cooking demonstrations featuring a local chef 
and 2 celebrity chefs

at least 1249 patrons in attendance1

a potential $67,431 value-added to the local economy2

1 number of tickets recorded as checked-in at gates. 
2 i.d. Economic Profi le Event Impact Assessment calculation based on average spend of estimated visitor attendance 

 QUICK STATS

funded by 1 major grant + 7 major local sponsors

with in-kind support from

whose involvement in the event was followed by 
over 2,000 Facebook and Instagram users

and seen by nearly 44,000 Instagram users from September to October

Social media was the medium the public identifi ed as their primary source 
of information and engagement regarding the event 

with a signifi cant increase in reach and interaction from the previous year 
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Pre event coverage 
in The Irrigator 242 24Pre event coverage 
in The Irrigator 2

SATURDAY 
OCTOBER 19

2pm – 9pm  
MOUNTFORD PARK

COOKING DEMO & COMPETITION
with CHEFS ROD PIEPER 
 & TOMMY PROSSER

GOOD FOOD • GREAT MUSIC 

FREE ENTRY Get your tickets online at events.humanitix.com/leeton-chill-and-grill-2024

Sponsored byProudly funded by

with CHEFS
 & TOMMY PROSSER

Get your tickets online at events.humanitix.com/leeton-chill-and-grill-2024 Follow us on

LIVE ENTERTAINMENT BY

JIAKOMO THIEF
      DOUBLE SHOT+
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SATURDAY 
OCTOBER 14

2pm – 9pm  
MOUNTFORD PARK

SATURDAY 
OCTOBER 19

2pm – 9pm  
MOUNTFORD PARK

FREE ENTRY
but it’s a ticketed event 

so make sure you get your 
tickets online here!

Proudly 
funded by Sponsored by

Whilst a free event, being ticketed 
enabled concise data collection 

and communication with patrons
as well as maintaining oversight 

regarding liquor licencing requirements.



Post event 
coverage in 
The Irrigator
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Promotion of the event in the newspaper was also supported by a short run advertising campaign 
on both radio and television, which hit the airwaves of the local channels 

starting in the last weeks of September.
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#LeetonChillandGrill

2023 2024

Facebook
Page followers 1,400 1,500

Post reach 12.7K 28.7K
Highest individual post reach 5.2K 5.3K
Highest reactions on a post 137 6.4K

Instagram
Page followers 488 534

Instagram post reach 860 43.6K
Highest individual post reach 319 29.9K
Highest likes on a post 46 2.5K

SOCIAL
MEDIA STATS



*data collected by nCounters installed at Mountford Park

2370 tickets “sold” online (in 1005 orders) via Humanitix
1249 people checked into the venue

2300 people counted* in Mountford Park 

Of the 67 respondents who completed the after-event survey,  
only 1.5% spent the night away from home.

AUDIENCE METRICS

Narrandera
Darlington Point
Coleambally
Wagga Wagga
Hillston

Griffith
Yenda
West Wyalong
Ardlethan
Coolamon

Albury
Bathurst
Canberra
Sydney
Western Sydney 

Blue Mountains
Dubbo
Hay
Cowra
Port Macquarie

* 35 interstate visitors  
hailing from Victoria, WA, SA & QLD

WITHIN 1.5 hours travel

MORE THAN 2 hours travel*

FROM LEETON & YANCO

TICKETS checked in

74%

20%

6%
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REVENUE

EXPENDITURE

BUDGET BREAKDOWN

NSW Government 
Department of Transport Open Streets Program $26,176.00

GRANT FUNDING

SPONSORSHIP

Leeton Shire Council $10,000.00

Stahmann Webster
Cater & Blumer
Boots Civil
The Irrigator
The Wade Hotel
Milbrae Concrete, Quarries & Mining Services
 $6,300.00

ENTERTAINMENT
Musical Acts $4,300.00
Cooking demonstration $3,636.36
Kids Entertainment $4,234.00

INFRASTRUCTURE
AV Production $4,800.00
Infrastructure hire (marquees, tables, generator) $4,040.52
Infrastructure purchase (crowd control fencing, BBQs, eskies $2,701.63
Waste removal $381.45
Consumables $837.56

PERSONNEL
Security $5,760.00
First Aid, Gate Entry and Event Support (Community Groups) $2,250.00
Council staffi ng $6,106.10

ADVERTISING & MARKETING (Posters, Radio, Newspaper) $3,590.91
PHOTOGRAPHY & VIDEOGRAPHY $850.00

LICENSING  Liquor Licence & Traffi c Control $104.00

$43,592.54
PROFIT/LOSS $1,129.01

VIP TICKET SALES $1,202.85

STALLHOLDER FEES $1,042.70

$44,721.55
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Absolutely loved the vibe.  
Loved seeing the kids up dancing and cheering on the bands.

It’s family friendly being close to the park 
 and all the entertainment on top of the different foods.

Everything! Atmosphere, food stalls, free kids activities,  
catching up with friends while enjoying listening to live music...

The best thing about this event is that family/friends get to spend a quality 
time together. It’s bringing people together to support our local community.

Loved being able to sit anywhere and enjoy the drinks and food.  
 There were a lot more tables this year.

The food, closely followed by the cooking demonstrations!

The entertainment, the venue, the food,  
the whole shabang!

(x 10+ mentions)Jiakomo Thief

FEEDBACK

"

"

SUSTAIN - FIX - IMPROVE

What was the best thing about the event?

Some comments from the 67 respondents who completed the after-event survey  
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People throwing rubbish on the ground when there’s plenty of bins...

Making it very clear to get tickets before entering 
   Having a “map” of vendors
 Workshops from vendors earlier in the day  
 like “cocktail making” or the likes?

Better toilet facilities - maybe some added portaloos

Wait times for food - queues were long and slow.

There needed to be more seating, or the seating to 
be back further so that the grass can be used more

A big screen for the cooking demonstrations

More variety of food, too much of the same style

Food options - more dessert options
Music was super loud from the get go.  
 Lots of food stalls were a bit unprepared.

More grilled/smoked meat type stalls"
What elements of the event could be improved?

FEEDBACK
SUSTAIN - FIX - IMPROVE

"

Some comments from the 67 respondents who completed the after-event survey  

More options for gluten-free people would be nice
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Event Layout & Vendor Placement
Vendor sites were allocated based on power requirements and accessibility, with key entry points 
at Wade Avenue, Church Street, and Jarrah Mall. We successfully increased the number of vendors 
from the previous year, helping to ease wait times and provide a greater variety of food and beverage 
options. Alcohol vendors were strategically placed throughout the event area, paired with food  
and non-alcoholic beverage vendors to ensure compliance with liquor licensing regulations.

Site Planning & Road Closures
Road closures were implemented to accommodate amusement equipment, including jumping 
castles, chalk drawing activities, and lawn games. This setup allowed for a safer and more interactive 
space for families and children.

Children’s Entertainment & Safety Measures
Children’s entertainment options included the popular Lions Train, jumping castles, face painters, 
bubble wands, lawn games, and chalk drawing. To improve safety and access, all patrons were 
provided with wristbands, allowing for easier movement through playground gates. Higher fencing 
was also installed to prevent children from jumping barriers—an issue identified in the 2023 event.

Power Management & Outages
A power outage affected one side of the park due to a vendor overloading circuits by running multiple 
appliances from a single cord. As a result, the vendor was unable to offer their full menu since  
not all appliances could be operated simultaneously. While a generator was available on that side  
of the park, it could not be repositioned to support the affected vendor.

Security & Incident Management
Security reported no major incidents throughout the event. However, an ambulance was called  
for an underage individual who was found unresponsive in the public toilets outside the event  
area due to preloading before arrival. The person was taken to the hospital, and security ensured  
the situation was managed efficiently.

FEEDBACK
SUSTAIN - FIX - IMPROVE 242



Great event but I think the quality of Jiakomo Thief as the main band 
have been the reason myself and most people enjoy it.

The train was a great ride! Maybe have a few giveaway prizes, raffle etc

More transport to get people home after the event. Shuttle buses perhaps?

A wonderful event. Thank you to the organisers for a tireless effort.  
I saw lots of staff busy all day making sure it was run smoothly.  
Well done!

Really an excellent even to have in our community. I love the 
music and it’s be great if it went for longer to have more bands 
participate. The atmosphere was also great. Maybe having table 
set up so rugs can go closer to stage for people to see better.  
Or a “reserve a rug” concept where people have rugs as an option 
to sit at as well as tables.

The best event ever

Well done!! Fantastic community event, hope it is on again next 
year as we have already penciled in the date on our calendar.  
Just brilliant!

Event was incredible. So grateful to Council for the effort 
made to provide the community with such an event.  
Saw lots of people from Griffith which is a positive for Leeton.

"
Any other feedback or comments?

FEEDBACK
SUSTAIN - FIX - IMPROVE

"

Some comments from the 67 respondents who completed the after-event survey  
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